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Study Topics and Questions
The student plans to study research and consumer insights, in conjunction with her internship with WME. In the current age of big data, it has become extremely important for every company, established or otherwise, to meticulously research and study data to yield better results. Research is widely used to determine precisely what the consumer wants and how to ensure the success of a product. Specific questions to explore include:
· How does an established company like WME use research and data analytics to help its clients?
· What are the various tools of research used by the department?
· How is the research and the data used to make better business decisions?

Study Protocol 
· Review relevant literature in the field to have a better understanding of foundational concepts and practices.
· Observe and participate immersively in the internship organization. Specifically, note the different positions or roles others in the organization play, the work tasks and their flow, the communication interactions, etc.
· Interview key participants to probe more into their behavior, rationale and consequences. 
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Deliverables
· Read one book or equivalent in the list by Week 4, and thereafter one book or equivalent every four weeks.
· Submit a first 4-page report by Week 6; one more 4-page report by Week 10.
· Meet with the supervising faculty once by Week 7, and once by Week 11.
· Submit a 12-page report that elaborates on and integrates the prior reports to the supervising faculty by the Tuesday after classes end in the semester.

