RAFAEL A. BRACERO, MBA
Los Angeles, CA ( 415-734-7444 ( linkedin.com/in/rafaelbracero ( rafael.bracero@gmail.com 
Marketing executive with over 20 years of experience in brand strategy, digital marketing, media planning, martech, brand integrations & brand partnerships at industry-leading firms (Disney, Procter & Gamble, Warner Media, Activision, GoDaddy). Led strategy development, GTM integrated marketing campaigns, media buying (Linear TV, OTT/CTV, YouTube & Programmatic OLV, OOH, Social, Influencer, Print), consumer insights & brand lift studies, product innovation, and forecasting. Proven ability in growing brands, partnering with agencies, managing P&Ls, leading cross-functional teams, presenting to C-suite, and mentoring direct reports. 
TEACHING & RELATED EXPERIENCE

· Adjunct Lecturer Fall 2021 – USC Annenberg School for Communication & Journalism - CMGT541: Integrated Communication Strategies

· Module Lecturer 2020 – Loyola Marymount University School of Business - Brand Planning Course – Brand Planning & Innovation

· Module Lecturer 2020 – Loyola Marymount University School of Business - Brand Planning Course – Licensing & Strategic Partnerships
· Module Lecturer 2018 – University of La Verne- Entertainment Marketing - Licensing
· Speaker – Digital LA Silicon Beach Fest DTLA; Advertising Society Panel; USC Marshall CGSM Consortium Panel
· Podcast Creator & Host - “Working Media with Rafael Bracero” – A marketing practitioner’s podcast 

Areas of Teaching Expertise:

· Digital Marketing

· Brand Management & Strategy

· Entertainment Marketing

· Business of Entertainment

· Advertising & Promotion Management 
· Marketing Analytics

· Market Research
· Media Planning 
· New Product Development & Innovation
· Channel Marketing 

· International Marketing 
· Principles of Marketing
EDUCATION 

University of Southern California, Marshall School of Business 



Master of Business Administration (MBA – Marketing)
Los Angeles, CA


· Awarded Consortium for Graduate Management Study Fellowship: 100% Tuition Merit Scholarship
University of Chicago, Harris School of Public Policy

Master of Public Policy (Public Finance)
Chicago, IL

 Awarded Woodrow Wilson Foundation Fellowship: 100% Tuition Merit Scholarship

University of Michigan



Bachelor of Arts (BA – Economics & Political Science)
Ann Arbor, MI


· Awarded Merit Scholar Tuition Fellowship & Congressional Hispanic Caucus Institute (CHCI) Fellowship

SKILLS & TRAINING

Awards: Clio Award P&G “Happy Mornings” Folgers digital marketing campaign (Saatchi); USC Marshall Latinx Alumni of the Year
Training: Facebook Ads Manager, Google Analytics, Google AdWords, MediaOcean (Lumina Media Planning), Adobe Marketing Cloud, Digital Marketing Certification (UIUC), Keynote, PowerPoint, Excel, Word, Photoshop, Nielsen/IRI, Euromonitor, Mintel, P&G Brand College & Creative Agency Training, Disney Way I Executive Retreat, Business Process Improvement (6-Sigma)
Languages: Spanish (fluent & native speaker), Portuguese (intermediate), Mandarin (basic)
Boards: Board Member - CHAMPS Charter High School of the Arts; President - Los Angeles Chapter P&G Alumni Network 
WORK EXPERIENCE

GODADDY
2021 – Present








          


Los Angeles, CA

Media Brand Manager – TV / OTT / Audio (Consultant)
Plan and buy GoDaddy U.S. media across linear TV, OTT/CTV and Audio channels ($30M media budget) to build reach with target audiences and increase brand awareness. GoDaddy is the world's largest web services platform ($3B annual sales) for entrepreneurs (20M clients) and provides web hosting, domains, design, marketing, and ecommerce services.
· Lead media brand integration planning & implementations with Disney/ABC/Hulu, NBC, CNBC, Discovery, BET and PBS

· Provide media recos for major tentpole events including the Super Bowl, Olympics, and network fall premieres & award shows
· Manage agency relations (Gainshare, Empower), research firms (Kantar, Lucid, Dynata, iSpot) & trained in MediaOcean platform

· Lead brand lift testing (BLS) to track brand awareness, familiarity, affinity, and cost per lifted user (CPLU) to optimize placements

· Develop experimentation strategies and work with analytics teams to develop Tableau reports and generate A/B test insights 
· Provide high level campaign roadmap & media trends to teams and manage day-to-day media plan optimization and budgets
· Launch brand audio campaigns (host reads, sponsored sessions, programmatic, O&O podcasts) and test via Chartable & BLS
POLARIS, INC. (4WP DIVISION)
2019 – 2021








          


Los Angeles, CA

Brand Marketing Manager
Led the planning and execution of Go-To-Market strategy for Polaris' 4WP division (approx. $1 Billion in annual sales; #1 position in Off-Road segment) which encompasses 95 retail stores, 4WP.com, house brands; B2B, and vendor co-marketing. In 2020 Polaris was named to "World’s Most Admired Companies" list by Fortune.
· Spearheaded full funnel marketing, media planning (programmatic, social, YT preroll, OTT/CTV, radio, OOH, store POP), demand creation, agency relationships, and annual/monthly marketing plans and budgets
· Partnered with retail sales and category leaders on the development of branding and positioning, strategic vendor relationships, new product introductions, store ops & foot traffic, PPC, CRM, and research (brand lift analyses, A/B studies, ROAs)
WARNER MEDIA GROUP


2016 – 2019
Burbank, CA    
Director, Global Promotions & FMCG, Warner Bros. Consumer Products (Consultant)


· Led development of Personal Care go-to-market brand strategy, which yielded top CPG Personal Care brand licenses (Johnson & Johnson’s Band Aid; Church & Dwight’s Spinbrush) with top Warner Media franchises including DC (Batman, Wonder Woman, Justice League) Looney Tunes, and Harry Potter

· Developed adult beauty category strategy, partnership & channel criteria, and go to market strategy. Led beauty partnership development efforts with L’Oreal, Estee Lauder, LVMH, MAC, Sephora, ULTA, Coty, OPI, Conair, Orly, and Urban Decay

Director, Consumer Insights & Research (Consultant)
· Researched collaborator on Premium VOD (Screen Engine/ASI), Home Entertainment Extra Content (Maru), and HE Consumer Segmentation A&U Study (Screen Engine/ASI)

· Studied & reported on trends in OTT providers (including the new HBOMax, Netflix, Hulu, Amazon Prime Video, CBS All Access
THE WALT DISNEY COMPANY 


2011 – 2015
Glendale, CA
Licensing Manager, Consumables, Disney Consumer Products & Interactive Media

Partnered with leading Consumables CPG food and health & beauty brands to develop licensed product strategies for Disney & Pixar. Worked with Studio Promotions to develop strategic partnerships and Sales to develop key accounts (Walmart, Target). 
· Led Disney infant food strategy & pitched licensing partnership to Nestle Gerber SVP of Marketing & Plum Organics CEO

· Developed socially responsible Disney treats strategy which doubled category sales by securing $16MM Jelly Belly partnership 
· Generated $18MM in retail sales by launching Disney’s 1st gourmet treats endcaps at Walmart, Target, CVS & Walgreens 

· Boosted annual sales by over 20% in Disney & Pixar food portfolio while leading $200MM (retail sales) portfolio
· Grew business by 16% overall while managing $150MM business in Disney Classics food, beauty and health categories

· Landed & negotiated 7 new brand partnerships (Kraft, Jell-O, Juicy Juice, Pepperidge Farms Goldfish, Campbell’s) for Pixar’s Finding Dory which generated over $100MM in wholesale sales 

· Led Disney/Walgreens Beauty DTR line launch inspired by Disney Villains with multiple beauty brand licensees (Ardell, ELF, Conair) with record sell thru and buzz worthy PR coverage (Teen Vogue, InStyle, Disney Style, Twitter, YouTube, etc.)

· Partnered with beauty brand OPI to develop a UGC campaign (Facebook & Pinterest) for OPI Disney Minnie Mouse nail line

PATHFINDER BRAND CONSULTING LLC

2015 – Present
Burbank, CA   

Founder & President


· Brand strategy consultancy to tech, media, CPG and public sector clients including Arm & Hammer (innovation), Warner Media, AI firms Kyndi and Synthetaic (brand messaging & segmentation), and the Mayor’s Office of the City of Los Angeles
DEL MONTE FOODS 


2008 – 2009 
San Francisco, CA

Senior Associate Brand Manager, Pup-Peroni Dog Snacks 



Led Pup-Peroni dog snacks brand (#2 soft dog snacks brand; $100MM revenue) including brand strategy, new product development, forecasting, and team leadership. Partnered with agencies (DraftFCB, Razorfish) to execute marketing campaigns.

· Led $20MM Pup-Peroni brand strategy development (Digital/Social, TV, Print, PR, FSI, In-Store) to achieve integrated plan 

· Managed 1st Pup-Peroni TV campaign ($9MM media buy) with Draft FCB, resulting in 19% sales lift & 2-point share gain
· Developed regression model to analyze market share trends which led to investment in 1st brand equity TV campaign
· Performed strategic analysis of Pup-Peroni brand, including category management insights and product/pricing architecture

PROCTER & GAMBLE 


2006 – 2008 
Cincinnati, OH

Assistant Brand Manager, Folgers Coffee 
Led multiple Folgers lines (#1 US coffee brand; $1.5B sales) including Folgers Instant ($250MM) and Health & Wellness ($250MM). Led segment brand strategy, internal teams, AOR agencies, forecasting, and Annual Business Review for overall Folgers brand. Spearheaded P&L ownership for $500MM portfolio.
· Increased target sales 21% and grew share by leading the 1st U.S. Hispanic TV campaign ($2.5MM media plan) for Folgers 
· Led Clio award-winning “Happy Mornings” digital campaign (30MM uniques) with Saatchi & Saatchi to target 18-29 consumers
· Wrote Annual Business Review and strategic recos for entire Folgers brand and portfolio architecture 

· Led fastest “concept to market” product launch of Folgers Coffeehouse SKU while achieving highest profit and consumer goals
ACTIVISION 


2005 – 2006 
Santa Monica, CA

Associate Brand Manager, Racing Games 
Co-led marketing launch of True Crime: New York City video game, sequel to the best-selling True Crime: Streets of LA ($270MM). Led cross-functional teams (Production, PR, Research, Sales), partnerships and managed agency relationships.
· Co-developed & executed $18MM marketing campaign for launch of True Crime: NYC video game (TV, digital, PR, OOH)
· Established 3rd party partnerships resulting in high PR-value MTV game documentary and Puma in-store/in-game integration
DELL

2004 – 2005
Austin, TX
Marketing Manager, U.S. Consumer Brand Marketing


· Managed $400 million rebate program (2nd largest globally) and owned rebate vendor relationship

· Saved $5 million in promotion costs by restructuring vendor contracts and presented results to top management

MATTEL

2002 – 2003 
El Segundo, CA

Marketing Assistant, International Marketing (Contract)

· Executed international brand marketing strategies for Polly Pocket (2nd largest Mattel girls’ brand) and Disney Princess

· Led cross-functional team to launch Mattel’s first advent calendar themed toy, generating $2 million in incremental revenue
