Nan Michelle Sumski

Woodland Hills, CA  91367
nansumski@aol.com
Cell: 323 420-5353

Summary

Experienced Entertainment Executive with over 15 years in Public Relations & Marketing.  Successfully creates strategic media campaigns while accumulating numerous important industry connections in all aspects of production.  A strong leader with superior written and verbal communication skills, who works well alone or as part of a team.  Great attention to detail and has a proven record of success.  An expert in multi-tasking abilities with high-energy, effective in meeting demanding objectives, and a resourceful problem solver 
	· Media Relations
	· Corporate Publications/Photo

	· Corporate Communications
	· Social and Digital Media

	· Advertising/Sales
	· Marketing Research/Analysis


Professional Experience

INDEPENDENT CONSULTANT –  Los Angeles, CA
2007 to Present

 “The Real”/Warner Bros. Television, “The Doctors”/CBS Television Distribution, BBC Worldwide, DMG Entertainment, Pandemonium Studios/Screenplays, “Hey Wordy!”/Slangman Enterprises, “obSETHed,” peermusic, Dubai Documentary Film Festival—successfully devise and implement strategic, tailored media relations and marketing campaigns for projects resulting in raising level of awareness in numerous diverse media outlets in broadcast, print, online and social networking
UNIVERSITY OF SOUTHERN CALIFORNIA, Los Angeles, CA

LOS ANGELES FILM SCHOOL, Hollywood, CA

Adjunct Instructor – Public Relations and Media Communications 
2019 to Present

LECTURER—PUBLIC RELATIONS; CRISIS COMM; MARKETING; ADVERTISING 
2000 to Present
PR MANAGING EDITOR –21ST ANNUAL SAG AWARDS    
Oct 2014 – January 2015

Create, manage, and execute news releases with tight deadlines; oversee all media materials; monitor media and social media coverage.
DISNEY ABC TELEVISION GROUP, Burbank, CA
2006 to 2007
Executive Director, Media Relations

· Studied needs and objectives of all media relations activities; directed development of communications programs and strategies for all animated series on Disney Channel, Toon Disney and Jetix Programming block for domestic channels, creating higher media visibility, favorable awareness.

· Created and implemented increased trade and corporate media awareness and campaigns for Toon Disney Channel, Walt Disney Television Animation and the respective programming executives

· Devised and implemented international press breakfast event for launch of first original animated series “Yin Yang Yo!” on Jetix programming block, aiding to record ratings for series debut with an increase on the block of +12% in key demographics.

· Initiated and directed first ever Walt Disney Television Animation press mixer where voice over talent and appropriate corporate executives informally interviewed with members of prominent media, including the Associated Press, Tribune Media Syndicate, Cartoon Brew, among others.

· Directed activities of external agencies and in house staff on launching new animated series’ media campaigns and current shows’ new episode premieres.
SPELLING TELEVISION INC., Los Angeles, CA
1998 to 2006
Head of Publicity/Director, Television Series Publicity

· Responsible for all public relations and marketing aspects of Spelling Television’s drama programming slate.

· Pioneered the in house public relations for company, reporting directly to Aaron Spelling.

· Identify main audiences, determine the best way to communicate publicity information to them and developed and implemented successful on-going publicity campaigns for television series 7th Heaven, Charmed, Summerland, and Any Day Now, among many others during tenure, resulting in additional popularity and awareness of series in key media outlets such as TV Guide, People Magazine and Entertainment Weekly.

· Successfully and implemented series finale press event for Charmed as well as DVD release ceremony and subsequent 100th and 150th episode celebrations for both 7th Heaven and Charmed.

· Developed and executed successful positive media campaigns during controversial Shannen Doherty departure from Charmed in 2001.
THE WB TELEVISION NETWORK, Burbank, CA
1995 to 1998

Publicity Manager

· Devised and directed successful public relations campaigns for series Savannah, Buffy the Vampire Slayer and 7th Heaven, among others, resulting in numerous record ratings in key demographics, including the distinction of the latter being named “The Fastest Growing Series on Television” in ratings growth.

· Supervised company publicists on day-to-day publicity activities for comedy series The Wayans Bros and Unhappily Ever After, among others.

· Served as back-up corporate communications spokesperson for department head and filled in as department photo editor as needed.
WARNER BROS. TELEVISION, Burbank, CA
1989 to 1995
Senior Unit Publicist

· Developed and implemented successful public relations campaigns and strategies for such television series as ER, Sisters, Midnight Caller, Falcon Crest, The Hogan Family, Hangin’ With Mr. Cooper, The George Carlin Show and The Jenny Jones Show, among others; coordinated ER’s Newsweek, TV Guide and Entertainment Weekly covers and a two day live from the set visit from The Today Show during the series’ first three months on the air (Sept-Nov 1995).

· Managed junior publicists on varied series
Additional Professional Experience

SUMSKI, GREEN & COMPANY INC., Los Angeles, CA --President/Senior Partner
VARIOUS PUBLIC RELATIONS FIRMS, Los Angeles, CA--Publicist

Education/Training

Bachelor of Arts

Major: Public Relations/Communications; Minor: Advertising/Marketing

Pepperdine University, Malibu, CA

Professional Affiliations
Publicists Guild

Public Relations Society of America

Academy of Television Arts and Sciences

Women in Communications Inc.

