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Brenda LyncH

426 South Roosevelt Avenue 
Pasadena, CA 91107

brenda@finnpartners.com
Phone 310-595-5096 

ACADEMIC AND PROFESSIONAL HIGHLIGHTS
· Adjunct professor at USC Annenberg at the graduate and undergraduate levels in the Strategic Public Relations for more than 15 years.
· Head of the West Coast Consumer Group of Finn Partners, a public relations and public affairs agency with offices across the nation and international capabilities (formerly The Rogers Group) for 10 years. 

· Sixteen years at MS&L, a leading public relations agency, serving as a member of the Global Consumer Practice team, Practice Director of the North American Consumer Practice and Managing Director.

· Strategic counsel for some of the top companies in the nation: eBay, Red Bull, B/S/H Bosch, Peet’s Coffee, Jamba Juice, Mattel, Nestlé and Procter & Gamble.
ACADEMIC BACKGROUND AND EXPERIENCE

USC Annenberg School for Communications and Journalism             

August 2002 to present
Adjunct Professor at the Graduate and Undergrad Level

· Graduate classes taught include Product Promotion and Publicity, Introduction to Strategic Public Relations, Case Studies in Public Relations, Critical Thinking and Crisis Management, and Legal, Ethical and Social Foundations of Public Relations.

· Undergraduate classes taught include Principles of Public Relations and Writing for Public Relations.

· Syllabus creation for multiple courses that balance academic theory with real-life case studies and guest lecturers to encourage strong student learning outcomes.

· Member of Annenberg Graduate Thesis Committees serving as both subject matter expert and reader.

· Voted by the students the “Best Public Relations Professor in the School of Journalism” May 2009.

California State University, Northridge




          2013 to 2015
Part Time Faculty

· Established Agency 398, a University agency for undergraduate students to work with clients and be work force ready upon graduation.

· Undergraduate classes taught include Senior Practicum: Rise of Social Media and Digital Storytelling and Senior Tutorial: PR & The Age of New Media.
· Professional Advisor for California State University Northridge PRSSA Chapter 
Mount Saint Mary’s University (formerly Mount Saint Mary’s College)
         2011 to 2015
Voluntary member of the Mount Saint Mary College Rebranding Committee 

Advisory Council of Allied Professionals Steering Committee for Planned Giving
UCLA Extension   






    October 1995 to June 1999 

Instructor in the Public Relations Program

· Extension courses including Fundamentals of Public Relations and Writing for PR
Education

Mount Saint Mary’s University (formerly Mount Saint Mary’s College)    
        Graduated 2009


Los Angeles, California

· Masters in Humanities with an emphasis in Cultural Studies
· Thesis: “The Evolution of Mythopoesies in the American Marketplace”

Loyola Marymount University              




          Graduated 1982                                                       

Los Angeles, California with Junior Year Abroad, Florence, Italy 

· Bachelor of Arts in History 

· Alpha Sigma Nu: The Honor Society of Jesuit Institutions of Higher Education

· Graduated with honors

PROFESSIONAL AWARDS AND RECOGNITION

· PRism Award Reputation/Brand Management – Cooking Up Buzz for BSH Home Appliances Corporation - Bosch and Thermador. 

· PRism Award One Time Media/Special Event – Dole-ing Out Results for the Rose Parade – Dole.

· PRism Award Social Media Campaign – Showing Parents How to Overcome the Daily “Brush Battle” with an Engaging Social Media Campaign – Firefly. 
· MarCom Platinum Award – Intro-juicing Jamba Juice’s New Product Line to the Whirl’d

· Bulldog Gold: Best Use Digital/Social for a Food/Beverage/Restaurant Campaign – Intro-juicing Jamba Juice’s New Product Line to the Whirl’d
· Bulldog Digital/Social PR Awards Silver: Best Measurement of Digital/Social Communications – Squeezing the Most Out of Measurement
· PR News Digital PR Award, Influencer Communications – Jamba Juice: Getting Juicy with Social Influencers

· PR News Platinum Award –Design and Construction Week: Cooking Up Coverage for BSH products
· Creativity in Public Relations Award (CIPRA) among the public relations industry's highest honors  – Building the eBay Brand

· Creativity in Public Relations Award (CIPRA) – 20th Anniversary of PacMan  

· International Public Relations Award (IPRA) – Taking the eBay Brand Global

· International Competition for Marketing and Communication Professionals (MARCOM) award – Sega of America: Launch of Sega CD 
· Silver Anvil Award of Excellence – LeapFrog: Leaping to the Top 

· Six PRISM Awards, PRSA Los Angeles Chapter

Cinnabon: From the World’s Most Famous Cinnamon Roll to the World’s Best Cupcake

iGo: Slaying Vampire Power

Mattel: Cabbage Patch Kids Official Mascots of the US Olympic Team

eBay: Building the eBay Brand

“Best in Show” for Namco: 20th Anniversary of PacMan

Mattel: The Happy Holiday Barbie Sell Out

· Employee of the Year at The Rogers Group 2010

· Twenty-three Silver Stars Awards – internal MS&L awards for excellence in executing work on behalf of clients

PROFESSIONAL EXPERIENCE

Union Station Homeless Services






2019 to present
Leading the communications for Union Station Homeless Services, a leading provider of homeless shelter services, housing, and family programs; at the forefront of the “Housing First” approach to ending homelessness in Pasadena and the San Gabriel Valley. 
Finn Partners (Merger of The Rogers Group with Ruder Finn) 
      

2006 to 2019
Part of the national leadership team that is charged with creating and maintain the agency culture throughout the five offices nationwide and was recognized by The Holmes Report with the coveted award “Best New Agency” and “Best Agency to Work For.”  
Senior Partner 

Head of the Consumer and Corporate Group in the Los Angeles office
· Oversees a team of 12 people working on clients including Peet’s Coffee, Jamba Juice, Dole Packaged Foods, Kellogg’s, Google Lunar XPRIZE, the happy egg co., Bandai America, LegalZoom.com, B/S/H, Bosch home appliances, Thermador, Kikkoman, and Sid the Science Kid and Dinosaur Train, from the Jim Henson Company and PBS.
· Heads the Finn Foodinista Group which envisions the Food and Beverage practice differently, by taking a holistic lifestyle approach about enjoying the experience of food whether it is shopping, preparing, eating at home or dining out.  The team has produced award-winning results for a diverse group of clients touching every aspect of the food experience including shopping (BevMo!), kitchen appliances (Bosch and Thermador), packaged goods (Dole), commodities (the happy egg co.) wine and spirits (Treasure Wine Estates), restaurants (Peet’s Coffee, Jamba Juice and Moe’s Southwest Grill) and culinary e-commerce (Cooking.com).  The group works with media and bloggers across the spectrum of experiences, including Foodie, Kitchen Design, Lifestyle, Parenting, Retail, Sustainability, Animal Welfare and Food Sourcing, Branding and Licensing, and B2B.
· Selected to lead the charge when Bosch home appliances was facing stiff competition from other appliance manufacturers to grow its leadership position and prime the market for the launch a new dishwasher line in 2017.  By heralding Bosch’s rich dishwasher heritage and celebrating the brand’s innovative products, strategically conceived and executed an integrated communications initiative across Paid, Earned, Shared and Owned (PESO) media that positively impacted sales. The campaign generated news articles, social media buzz and 15.5K hot leads of consumers looking to purchase a dishwasher in the next 6 months, helping catapulted the brand from number 4 to number 2 in the premium dishwasher category. 

· Tapped by The SCAN Foundation to spearhead the development of a strategic approach for a Long-Term Care Social Movement & System Transformation Campaign. The campaign aims to assure that aging Americans and their family members have viable options for long-term care that enables seniors to age with dignity and independence while also alleviating the financial, emotional and physical strain placed on family members who are currently providing the vast amount of long-term care to America’s aging populace.  
· Developed and executed AMP Finn Partners Mentoring Program to share knowledge and insights between senior and junior staff as well as establish peer-to-peer sharing.  Designed to engage and retain the agency’s top talent by helping employees navigate their own career management and personal brand image, the program fosters the entrepreneurial self-starting environment that is part of the Finn Partners culture.
Manning Selvage & Lee/ Los Angeles Office                                                       1989 to 2006

Joined in 1989 as a Senior Account Executive. Over 16 years, advancing six times, attaining Managing Director of the No. 3 office in the network while serving under three CEOs and four owners.  Part of the leadership team that was awarded by Inside PR Magazine Agency Report Card “Best Staff” and “Most Creative Work in LA.” 
Senior Vice President/ Managing Director

· Ran a full-service 35-person office; directly reporting to the President and Chief Operating Officer; Oversaw the office’s P&L, recruitment, staff mentoring and client retention for leading brand names such as Sunkist, Red Bull, Turbo Tax, Friskies cat food and Beneful dog food with annual budgets ranging from $250,000 to $2 million per company.  

· Established an all-level mentoring program to identify and nurture the next generation of leadership, growing the office from $4.2 million to $5.2 million in two years while maintaining one of highest profit margins in the network.

· Worked with eight domestic offices and liaison with three European offices to share best practices and elevate the work of the agency as a whole.

North American Practice Leader within the Global Consumer Practice                                                                       
· Served as the head of the eBay account on-site for four years.  National and grassroots media coverage catapulted the company from 800,000 subscribers to 22 million in four years and morphed the eBay brand into a verb: “Do you eBay?” Led the international public relations expansion of eBay into Europe, helping to establish the public relations departments in London, Paris and Frankfurt.
· Devised and implemented the media strategy that took the Red Bull message and attitude to consumer publications yet avoided alienating hardcore Red Bull advocates by focusing on the feats of non-traditional athletes and the functional attributes of the product in lifestyle, national and regional media.  

The James Agency                                                                                             1986 to 1989 

Account Executive  

· Spearheaded all the media relations in the entertainment press for Liberace, consumer electronics press for Proton monitors, and technology and trade press for Sterling Castle software.

Incolay Studios, Antique Reproductions and Giftware                                     1982 to 1986
Director of Public Relations and Internal Communications

· Worked closely with the President and Vice President of Sales to establish the company’s first public relations department. 
ARTICLES WRITTEN OR QUOTED IN  

· PRWEEK, “BSH retains Finn Partners to handle Bosch, Thermador Brands in North America,” quoted as the senior leader for an account with an 11-year relationship, 2014

· PRWEEK: TECHNOLOGY NEWSLETTER, “Google Lunar XPRIZE Taps Finn Partners,” quoted as the head of the account, 2013
· PRWEEK: TAKE A TOUR, “Get On The Bus With Foodie Blog-preneurs,” bylined articles, 2012

· PRWEEK: TAKE A TOUR, “Food Brands Must Learn the Joy of Conversation,” bylined articles, 2012

· PRWEEK: TAKE A TOUR, “Rethink Wine, Dessert for a Younger Generation,” bylined articles, 2012

· Inc., “How to Make the Most of Your Public Relations Firm,” regarding how to have strong strategic relationship with an agency, September 2010

· PR News Media Training Guidebook, tapped to contributed the chapter “Good Quotes Come From Good Key Messages,” 2010

· PRWEEK: LAUNCHPAD, “Cinnabon Sees Its Future in Cupcakes,” regarding the new cupcake launch celebrating the company’s 25th anniversary, 2010

· PROMO Magazine, “Dole Uses Blogs and Parties to Promote Fruit Parfaits,” regarding the way the company is utilizing integrated marketing and sampling, 2009 

· School Family Media, Marketing Solutions Group, “Dole ‘Way to Snack’ Best Snack Recipe Contest: Harnessing the Power and WOM of Involved Moms with School-Age Kids Online,” 2008

· “PROMO Magazine, “15 and Fabulous,” regarding the 15th anniversary of the Power Rangers brand and its pop culture status, 2007

· PRWEEK, “Driven to Give Back: Today’s PR Pros Understand the Importance of Grooming Tomorrow’s Players,” November 21, 2005

· The Standard.com’s Net Persuasion, “Marketing Muse: Going Back to Basic,” regarding the value of retaining an experienced PR agency, March 2001

PROFESSIONAL CONFERENCES AND PRESENTATIONS 

· Community of Constituents Consumer Outreach Workgroup: Communicating Cal MediConnect, 2013

· The SCAN Foundation' California Summit on Transforming Long-Term Services and Supports (LTSS), Building a Grassroots Movement: How to Create Language and Messaging Around Long Term Services and Supports, 2012
· Cal CPA, Finding the Right Words: Saying What You Mean and Meaning What You Say, 2012

· CPA/SEA Interchange Conference, Digital Dialogs: Ramping Up the Volume, 2010

· Municipal Water District of Orange County, Message Mapping, 2009

· Cal CPA, Power Public Relations: Success Strategies for Today’s Chaotic Media, 2009 

· USC Annenberg PR and Advertising Faculty Annual Meeting, Teaching Tips: Reaching and Teaching USC Students, 2008

· The Business of Green: What’s the Payoff, Green Marketing Strategies, 2008

· USC Annenberg PR Boot Camp, Sticky Situations: What to Do When Things Go Wrong, 2008

· PRSA-LA YP, Tap Into Your Creative Side, 2007

· Turbo Tax, Energizing the Evangelists, 2004

· Nestlé, Mom Marketing: Relating to Mom, Public Relations Strategies for Mom, 2004

· Mom Power Proven Strategies for Successfully Marketing to Today’s Mom, Workshop
· How to Market to Mom, San Francisco 2004

· Mom Power Proven Strategies for Successfully Marketing to Today’s Mom, Workshop
· How to Market to Mom, Chicago, 2003

· General Motors, Life in the Fast Lane: Lifestyle Media, 2002

· MS&L Global Consumer Practice Summits, One Across Marketing, London, Frankfurt, Milan, Berlin, Paris, 2002

· P&G, Canada, New Trends in Consumer Marketing, 2001

· Nike Communications, Teens, Media and the Dark Side, 2000

· MS&L Global Network, The History and Mystery of Consumer Technology, London, Frankfurt, Milan Paris, 2000

· MS&L Senior Management Meeting, Using Technology in New Business Presentations, 2000

· eBay, Crisis Debriefing and Preparedness, 1999
· eBay, International Public Relations, Getting Started Template, London, Frankfurt, 1999

· Student chapter of American Marketing Association, CSUN, 1999  

· American Marketing Association, Southern California, 1998

· Disney Online, Branding and Brand Positioning, 1997 

· Frequent guest lecturer, UCLA Extension, 1993 -1994, and 2006 -2007 
PARTIAL LIST OF NON-PROFITS CLIENTS

· Union Station Homeless Services

· Friends of Griffith Park

· Youth Mentoring Connection

PARTIAL LIST OF FORTUNE 500 CLIENTS COUNSELED

· American Cereal Counsel

· Avery Dennison

· Bosch

· Bandai America

· Champion Petfoods
· Cinnabon 

· Cooking.com

· Disney Online 

· Dole Packaged Foods 

· EarthLink

· eBay

· Epson of America
· Firefly toothbrushes 
· General Mills

· General Motors

· Google Lunar XPRIZE
· iGo Universal Chargers

· Jamba Juice 

· Jim Henson Company

· Kellogg’s

· Kikkoman Sales USA 

· LeapFrog 
· LegalZoom
· Los Angeles County Fair 
· Lucas Arts

· Mattel
· Namco Video Games 
· Nestlé

· Nike.com
· Peet’s Coffee
· Pelican Cases

· Procter & Gamble

· Purina Petcare Division 

· Red Bull

· Port of Los Angeles
· SAG-AFTRA Plans
· Sega of America
· The SCAN Foundation 

· Skirball Cultural Center
· Sweet Earth Natural Products
· Thermador
· TurboTax
