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Sports in America are not only big business, but also have deep cultural 

significance and relevance. Sports convey many of the ideals concerning 

the public’s perception of competition, hard work and overcoming adversity. 

Sports touch on profound social issues of race, class and gender. 

 

This course will examine how athletes and the sports media are 

portrayed in movies and television, and what effect this has on our 

perception of our athletes and the news media. 
 

 

 

 

 

Any questions? Email Prof. Fellenzer jfellz@aol.com  or Prof. Saltzman at saltzman@usc.edu 
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