


audience.  In the past the most successful projects have focused on a single foreign country (i.e., 
Japan) as opposed to a region (i.e., Asia) because you must address cultural differences that vary 
by country.  
 
5. In class presentation —  This course attempts to enable you not just to analyze audiences but 
to impart that information to others in a coherent and professional manner.  Consequently, you 
will prepare and present a 10 minute summary of your final analysis to the class.  This 
presentation will account for the final 15% of your grade in the course.  
 
6.  Lab assignments — Some lab assignments are take home.  However, for specific weeks we 
will move to a computer lab and these lab assignments will be completed during class period.  
Lab assignments account for 10% of your final grade.   
 
Assignments:   

Please note that all assignments are to be typed (double-spaced) in 12-point Times 
Roman font, with 1 inch margins.  Be sure to proofread your paper carefully to ensure that it is 
free of grammatical and spelling errors. This is a professional program and therefore if a paper 
contains 10 or more grammar or spelling errors it will receive a grade of F.  (If you are not a 
native English speaker it is recommended that you have a native English speaker look over your 
paper for grammar.  The content of the paper, however, must be yours alone.)  There will also be 
substantial penalties for assignments turned in after the deadline.  An “incomplete” will be given 
only in an emergency.   
 
Cheating and plagiarism: 

Any individual found to have copied the work or ideas of others without appropriate 
citation will receive an F in this course and will be recommended for expulsion form the 
University. 
 
Schedule of classes: 
Week 1: (1/11) Articulating the question:  Defining and researching the problem. 

This week’s lecture will be dedicated to conveying the importance of having a clearly 
defined goal guiding your research.  Once the goal is clearly defined, a focused review of the 
relevant literature and extant data can be conducted.  

Reading: Chapters 1-4, Malhotra 
 
Week 2: (1/18) Audience segmentation:  Demographics and Psychographics. 

 Students will be introduced to both traditional ways of dividing an audience (e.g., age, 
ethnicity, gender, SES) as well as more nontraditional approaches (e.g., psychographics and the 
Values, Attitudes, and Lifestyles Survey).identifying a population of interest and gathering a 
representative sample 

Reading: Malhotra Chapters 11 &12 
 
Week 3: (1/25)  Qualitative approaches: Focus groups and shadow juries 

This week’s lecture introduces the distinction between qualitative and quantitative 
research methodologies.   Reading: Malhotra Chapter 5 & 8 
Week 4: (2/1)  Quantitative approaches:  Measurement. 



The purpose of this lecture is to introduce students to the various levels of measurement. 
Reading:  Malhotra Chapter 9 

 
Week 5: (2/8)  Quantitative approaches continued:  Surveys. 

Reading: Malhotra Chapters 6 & 10  
Prepare tentative midterm topic to hand in 

 
Week 6: (2/15)  Quantitative approaches continued: Content analysis. 

This week will introduce students to the concept of content analysis and expose them to 
an actual content analysis. 
 
Week 7: (2/22) Quantitative approaches continued:  Experimentation. 

Reading: Malhotra Chapter 7 
 
Week 8: (Week of 3/1))  One-on-one midterm meetings (no class). 
 
Week 9: (3/8)  No lecture -- Work on midterms – (Heather will be available for advice 
during class period but attendance is not required). 
 
 Week 10:  (3/15)  Spring Break 
 
Week 11: (3/22)  Analyzing a multicultural audience. 

Culture and ethnicity play a major role in our lives.  This lecture will incorporate a 
summary of the empirical evidence on how individuals of diverse backgrounds use the various 
mass media as well as a discussion of audience “fragmentation” and niche marketing along 
ethnic lines. 

Further Recommended Reading:  Gudykunst and Kim, Chapters 3-5 and 7-14. 
 
Week 12: (3/29)  One-on-one meetings (no class). 
 
 Week 13: (4/5)  Descriptive statistics (lecture & in class lab) 

Students will be introduced to “lower level” statistics such that allow one to describe the 
distribution of an audience.  

Reading: Malhotra Chapters 14 & 15 
 
Week 14: (4/12)  Answering the question:  Inferential Statistics. 

Students will be introduced to basic inferential statistics including t-tests, ANOVA and 
regression. 

Reading: Malhotra Chapters 16 & 17 
 

Week 15: (4/19)  No class – Heather available for problems during class period 
 
Week 16:  (4/26)  In class presentations and final papers due.  (Presentations may be 
scheduled over two days) 
 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


